
 

Communications & Marketing Lead (or, your dream title!) 

Are you a storyteller, design enthusiast, and social media ninja rolled into one? Do 
you want to help tackle health challenges — like cancer prevention, vaccine 
hesitancy, and chronic disease management? 

If you’ve got creative energy, the ability to turn complex ideas into engaging content, 
and a knack for coordinating projects, we want to meet you. 

Who we are 

Praxus Health (formerly 19 To Zero) is a healthcare not-for-profit that collaborates 
with a diverse range of partners to drive meaningful change and improve the health 
of communities.  

Our work includes: 

●​ Actionable Insights: We conduct research to understand public perceptions 
and the current landscape across various health topics. 

●​ Advocacy: We advocate for equitable policies at all levels of the system that 
will improve the health outcomes for priority communities. 

●​ Community Partnerships: We collaborate closely with community groups 
and organizations to ensure our work reflects the needs and priorities of the 
people we serve. 

●​ Education & Practice Change: We partner with healthcare providers and 
system leaders to co-create innovative tools, resources, and initiatives that 
elevate healthcare quality and promote effective care delivery. 

●​ Health Communications: We design, develop, and execute targeted and 
tailored educational and marketing interventions to drive healthy behaviours.  

●​ Models of Care: We develop, implement, and evaluate new models of care 
that improve patient experiences and health outcomes. 

What you’ll be doing 

You’ll work closely with our Communications Manager while collaborating with 
senior leadership, community organizations, and health partners to bring projects to 
life. Some of the work you’ll be doing will include: 

●​ Project Coordination: Support a diverse range of projects, applying a 
communications and marketing lens to guide branding, digital ads, public 
relations, community engagement, and more. 

 

https://praxushealth.ca/


 

 

●​ Graphic design: From social media posts and web graphics to educational 
one-pagers, you will create visuals that connect with key groups—including 
patients, healthcare providers, and partners. ​
 

●​ Copywriting: Write clear, engaging content that speaks to a variety of 
audiences. This includes patient-friendly pieces—like one-pagers, website 
copy, and digital ads—and partner materials, such as slide decks and 
proposals. ​
 

●​ Social media: Create content and manage multiple social media accounts, 
while leading monthly analytics to find opportunities for growth.​
 

●​ Website: Support updates on multiple websites—refreshing copy, adding new 
visuals, and keeping content current, clear, and engaging. 

What we’re looking for 

●​ ~5 years of experience in communications and marketing, ideally within 
healthcare or a related field. 

●​ A design-first thinker. You’re a true Canva wizard (or equally fluent in design 
tools) who can push templates further, build custom layouts, and maintain a 
consistent, polished brand look and feel across multiple channels. 

●​ Exceptional attention to detail. You’re the person who notices when spacing is 
off by a pixel and when a sentence needs a small tweak. 

●​ Social media expertise. You’ve created everything from reels and stories to 
static graphics, carousels, and campaign visuals. 

●​ A natural multitasker and project organizer. You can juggle multiple projects 
at once, keep timelines moving, and collaborate seamlessly across teams. 

●​ Bonus points if you have experience working with web platforms, like 
WordPress or Squarespace, or have basic HTML/CSS skills. 

Why you’ll love working with us 

●​ A flexible, remote role you can shape around your life. 
●​ A chance to flex your creative muscles on meaningful, mission-driven projects. 
●​ A supportive team that values bold ideas and making a real impact. 
●​ Opportunities to grow your skills in health communications and marketing. 
●​ A work culture that blends purpose, collaboration, and fun! 

 



 

 

Location and salary 

This is a remote, contract position for approximately 35 hours per week. The role is 
primarily virtual, with occasional in-person meetings or partner engagements (less 
than 10%). Compensation is based on experience and outlined in an independent 
contractor agreement. 

How to apply 

If this sounds like your kind of role, we’d love to hear from you. Please send your CV 
and samples of your work to careers@praxushealth.ca with the subject line: 
“Application: Communications & Marketing Lead” 

We know great candidates may not check every box. If you feel you’re a strong fit, 
we’d still love to hear from you. 

Application Deadline: December 17, 2025 
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